
INTRODUCTION 

Social networking sites have absolutely transformed the way we interact with other people. Now, 

with a simple tap on your screen you can connect with someone who is thousands and thousands 

of miles away.  Before the advent of social media networks, you would have had to talk with 

someone for hours to catch up with their lives but now you have a person’s entire life story at 

your disposal anytime, anywhere. They have created million upon millions of new connections 

and relationships and will continue to do so in the foreseeable future. Social networking sites are 

perhaps one of the best ways to stay connected with friends and family. They have helped us 

interact with people in ways we would have never imagined of doing, like instantly sharing 

photos, videos, messages and files. Over the past decade social media networks have grown 

tremendously, nearly one in four people worldwide use social networks.   

As time has passed by many social networking websites like Friendster, MySpace and Orkut 

have risen and fallen but Facebook continues to dominate with over 1.3 billion monthly active 

users, and it is growing every day. Facebook has completely revolutionized the social media 

game and it has had a huge impact on socio-political landscape in various parts of the world. 

Facebook has become a social and cultural phenomenon.  

Facebook holds immense power as such a huge number of people are connected through it. 

Therefore it is essential to have the knowledge on how to use this power to your benefit. You can 

enhance not only your personal life, but also boost your business using the various tools that 

Facebook provides. Facebook has become the key to any marketing strategy as it can reach such 

a wide audience.  

In this book, we will discuss how one can go about creating a presence on facebook. We will go 

into detail about the various tools available at ones disposal in order to market their business or 

service. At the end of this book, the reader will be familiarized with the best methods for 

Facebook business marketing and growth. 

 



THE HISTORY OF FACEBOOK 

 

It all started in October of 2003 in a dorm room in Harvard University where Mark Zuckerburg 

along with Andrew McCollum, Dustin Moskovitz and Chris Hughes, who were his classmates, 

wrote a program for a website called ‘Facemash’ which allowed to users to compare the pictures 

of two students and choose which one was more attractive. The website sourced the pictures 

from the databases of the nine Houses in Harvard University. To acquire these images Mark 

hacked into the databases that Harvard kept in order to enable the students to recognize each 

other. The website gained a lot of eyeballs and Mark became a celebrity in his university 

overnight. After gaining huge popularity, the website was ultimately shut down after a couple of 

days by the university administration. Zuckerburg was charged for breaching security, violation 

of copyright, violation of individual privacy and he also faced the chance of being expelled from 

the university. Luckily for him, all charges were dismissed and he was not expelled. 

Following that incident, the foundation for the website we all know as ‘Facebook’ was laid down 

when Zuckerburg launched a website with the name “Thefacebook” (thefacebook.com) in the 

first month of the year 2004. The launch of the website was soon followed by a law suit by his 

fellow Harvard seniors (Divya Narendra and Cameron &Tyler Winklevoss). According to them 

Zuckerberg stole their idea by tricking them into thinking that he was working on 

‘HarvardConnection.com’, a social network that he was helping them build. The law suit was 

eventually settled in 2008 for 1.2 million shares. 

When the website first started, the membership was restricted only to Harvard students. This 

website also became very popular among the students and merely a month after its start, a 

majority of the undergraduates at Harvard signed up for the website. As the website grew, 

Eduardo Saverin, Dustin Moskovitz, Andrew McCollum and Chris Hughes joined the team to 

help Zuckerberg. As time moved on, the popularity of the service grew. From the march of 2004, 

Facebook started opening up to other universities such as Stanford, Yale and Columbia, and 

eventually spreading to every Ivy League college. The service was then open to most colleges in 

the Unites States and Canada. 



In 2005, the company decided to switch to ‘facebook.com’, buying the domain for a cool 

$200,000. In September 2005, an invite only high school version of the service was launched and 

gradually employees of several companies were also given access. 

 

On September 26, 2006, the company allowed the general public to sign up. Anyone with a valid 

email and above 13 years of age could join the site. This was a huge step as the company grew 

tremendously after that. Facebook reached 500 million users in July 2010 and became the 

biggest online social networking website.  

On 1st February 2012, an initial offering to the public was filed by Facebook and it was held on 

17th May 2012. They negotiated an initial price of $38 per share and the value of $104 billion 

was set for the company. Stocks started selling on NASDAQ on 18th May 2012. On May 2013, 

Facebook was added to the list of Fortune 500 companies with the rank of 462. 

Also on 1st February 2012, the S1 document was filed by Facebook to the Securities and 

Exchange Commission. With an offering of $5 billion, Facebook joined the league of the largest 

tech companies in history. A day before the offering, on May 16, the company announced that it 

would sell 25% more share than it initially intended. 

Ranking third in the history of the United States, the IPO managed to raise $16 billion. 

Zuckerberg retained 22% ownership and 57% voting shares. On the day of the offering staying 

above the price set by the IPO was a great struggle. The under-writers had to buy back shares to 

support the price. The shares were valued at $38.23 at the end of the day, just $0.23 above the 

IPO price.  

The same day, in order to slow the stock price’s decline, a circuit breaker was utilized. A review 

of the IPO was called by Mary Schapiro, the chairman of the SEC, and Rick Ketchum, the 

Chairman of the Financial Industry Regulatory Authority. As a result, the IPO was investigated, 

several law suits were filed and one of them claimed over $2.5 billion for losses.  

It was announced at the beginning of October ’12 that there were more than a billion active users 

on Facebook. An active user was defined by Facebook as one who visits facebook or uses any of 

its associated services at-leat once every month. This figure did not include any fake accounts, 



which the company estimated to be about 8.7% of the total user base. Other data revealed was: 

more than half a billion mobile-users, more than a 100 billion connected friends since the 

beginning on Facebook. It was also revealed that the average age of a facebook user was only 22 

years old. 

That Introduction of Graph Search was a key milestone in the journey of facebook. Graph Search 

pooled data from various sources and resulted in better search results for the end users. There 

was some concerns about privacy by watchdogs but facebook assured that the graph search 

program would be aware of the users privacy settings and will only display content that is 

publically shared. 

Facebook has undergone various design and UI changes. The facebook logo has also been 

modified over time to the one that we can see on the website today. While many of these changes 

irked the users at first, but over time, most of them have proved their superiority over the older 

systems. 

Over the years, more than 40 companies have been acquired by facebook. It acquired the 

messaging giant ‘Whatsapp’ for 19 Billion USD in February’14. At the time, facebook paid 

about 40 USD per user for Whatsapp, which is now one of the largest instant messaging services 

in the world. Other major acquisitions include: 

 Instagram – Photo sharing network for 1 billion USD in April 2012 

 Oculus VR – Virtual reality start-up for 2 billion USD in March 2014 

 Ascenta – High-altitude drones and UAV’s for 20 million USD in March 2014 

 Face.com – Platform for face recognition for 1 billion USD in June 2012 

 Atlas – Advertisement platform for about 1 billion USD in February 2013 

 Snaptu – Mobile application Developer for 70 million USD in March 2011 

 

 

Facebook has emerged as one of the biggest internet companies and has a huge impact on our 

digital lives. It has enabled unprecedented scale of connections between people and led to the 

emergence of a super organism in the social web.   Hence, Facebook can be a great tool that can 



do wonders for any business marketing campaign. It can help a small business capture a huge 

user base and ultimately lead to the success of the product or service being offered. 

 

Some facts in favour of need for business marketing on facebook: 

 Over 35 Million Buisness have a presence on facebook, mostly via a facebook page. 

 Of these, only about 1.5 Million spend money to run ads or promote their posts on 

facebook. 

 On an average, a user spends about 40-45 minutes on facebook. 

 Users of Facebook bought more than 200 million USD worth of gifts and virtual items in 

a single financial quarter. 

 The number of searches on Facebook crosses the 1 billion marks every single day! 

 

Facebook business marketing can help you boost your business based on current Facebook 

trends and reap great returns for small investments.  

 

 

 

 

 

 

 



Facebook as a marketing platform for 

your business 

 

With over a billion active users, Facebook is quite possibly one of the best marketing platforms 

in the world out there for your business. With such a wide and diverse user base, marketing and 

advertising any type of business is really effective on Facebook. Any business no matter how big 

or how small can greatly benefit from this. Facebook is also a really good platform for 

interaction with customers, which leads to a better public reputation and ultimately leading to 

more sales. 

You need to think your marketing strategy through before starting out on Facebook. Your actions 

will depend on what you want to achieve, weather you want clicks and views on your website or 

you want to attract people to your Facebook page and build a community. 

Advertising your website on Facebook is one of the more traditional ways of marketing on 

Facebook. You just have to set up an advertisement on Facebook promoting your own website in 

order to gain clicks, website sign ups or marketing your online store. Just by comparing the 

money you will spend on Facebook advertisements over traditional advertisements and also 

taking into account there reach, Facebook comes out as the winner. 

If you are not looking into making online sales and rather planning to build an online fan base, 

attracting people to your Facebook page is the way to go. This can be achieved by making 

regular and interesting posts, uploading photos or videos, organizing polls and interacting with 

fans.  This is a really great way of promoting your business as you build a community and 

interact with the consumers. This technique is also very cost efficient as you don’t need to send 

your money on advertisements. By opting for this method, you get to dive in to the social side of 

Facebook which the consumers prefer. For further promoting your page, you can advertise you 

page on Facebook and promote your posts. 



Many business nowadays like to do a mix of both of the methods mentioned above which allows 

them to boost online sales while creating a solid fan base. Promoting online sales will ensure a 

grater revenue and building community of consumers will increase the goodwill and the 

reputation of the business.  

Marketing a small business is really difficult as the budget available for marketing is not 

sufficient for running a big traditional marketing campaign. Marketing you small business on 

Facebook helps you to make the best out of that small budget. The best thing about online 

marketing is that you can reach a much wider audience as compared to tradition marketing and 

advertising methods with a fraction of the cost. 

Advertising your business on Facebook will allow you to compete with much larger companies 

at a global level. The best part is that you don’t need to make a separate department or allocate 

huge funds toward doing this. 

Small businesses offers a much smaller range of products or services and marketing it on 

Facebook will allow you to accurately target you desired audience. This will help you to greatly 

boost your sales with little time and money. And even if the business serves a niche, it can be 

easily advertised to the target demographic using Facebook’s advanced user targeting options. 

 

 

 

 

 

 

 

 

 



How to create a Facebook profile 

Creating a personal profile on is the absolute first step toward doing anything on Facebook. This 

is the profile through which you will add your friends, get introduced to new people, interact 

with popular personalities, stay up to date with  brands, make events, make groups and much 

more. 

A profile is a personal page where a user has all his details. It is also the place where he shares 

all his experiences, stories, photos and videos. As Facebook is above all the other social 

networking sites, having a Facebook profile is one of the key steps to socializing in today’s 

world. 

Even if you want to make an advertisement or a page for your business, creating a personal 

profile is where you have to start off. 

Step 1: Go to facebook.com and fill out your name, email address, password, birth date and 

gender in the ‘Create an account’ section of the homepage. Click the ‘Create an account’ button 

to proceed. 



 

Step 2: Enter your email address to find the people in your email contacts on facebook and 

click on the ‘Find Friends’ button. (This is an optional step; you can also choose to skip it)  

Step 3: Either upload a profile by clicking the ‘Add Picture’ button or click a picture using 

you webcam by clicking the ‘Take a photo’ option. (This is also an optional step; you can skip 

this step and do it whenever you want) 

 



 

Step 4: Your Facebook profile has been created. 

 

Step 5: Verifying your email address. Go to email and open the mail that Facebook has sent 

you and click on the “Confirm Your Account” button. 

 



 

You will be directed to the Facebook website and will get a dialog box saying that you have 

verified your email. Click on the ‘Ok’ button to move on to using Facebook.   

 

 

 

How to find and add friends 

A Facebook profile is nothing without friends. Friends are the people whom you share all photos, 

thoughts, videos and much more on Facebook. The main objective of Facebook is not make 

connections and adding friends lets you do just that. 

From a marketing point of view, it is best to have as many friends as possible as it will allow you 

to kick start your Facebook page when you invite your friends to like it. 

By following the steps listed below you can find and add friends on facebook. 

Searching for friends 

Step 1: Go to the search bar located at the top of the page, next to the Facebook logo. 



 

Step 2:  To search for friends, type their name, email or phone number of the person you 

want to find on Facebook.  

 

 

 

 

 

 

 



Step 3: Find and click on the profile of the person you were trying to find. When searching 

by name, you may find many people with the same name. Click the “See more results” button to 

browse other profiles with the same name if you couldn’t find that person in the short list. 

 

 

 

 

 

 

 

 

 

 

 

Step 4: After opening the profile of the desired person, click on the “Add Friend” button to 

send that person a request, asking them to add you as a friend. 

 

 

 

 

 



Finding email contacts on Facebook 

Finding friends by manually searching for them is a laborious and boring task. Thankfully, 

Facebook gives you the option to find your email contacts on Facebook in order to quickly send 

the friend requests without manually searching for them. 

Facebook does this by importing your email contacts and searching if they are registered on 

Facebook using their email id. 

Step 1: Navigate to the “Find Friends” option located at the top-right of any Facebook page 

and click it. 

 

 

 

 

 

 

 

 

 

 

 

Step 2: Choose your desired email provider from which you would like to import your 

contacts from and enter your email address. Click on the “Find Friends” button to import you 

contacts. 



 

 

 

 

 

 

 

 

 

Step 3: Login to your email and give Facebook the permission to import contacts from your 

email. These steps may vary for different email providers, so follow the directions given by 

Facebook. 

 

 

 

 

 

 

 

 

 

 



Step 4: Browse the suggested people that were searched from your email contacts. 

 

 

 

 

 

 

 

 

Step 5: To send an invitation of Facebook friendship to those people, click the “Add Friend” 

next to their names. 

 

 

 

 

 

 

 

 

 

 

 

 

 



How set your privacy settings 

Facebook contains a lot of information and keeping that information safe and protected from 

unwanted people is very crucial. When you setup you Facebook profile, you enter a lot of 

information about yourself and you certainly don’t want this information in the hands of the 

people who may try to misuse it. 

Facebook give you a lot of options to customize your privacy settings and by performing the 

steps mentioned below, you can easy understand and customize you privacy standards. 

Managing privacy setting on status updates 

Your status updates tell a lot about you, it can show what you doing, where you are at and how 

you are feeling, protecting this information from unwanted people is really important.  

By following the steps listed below you can set up privacy standards for you status updates. 

Step 1: Go to your newsfeed and type your status in the status section of the newsfeed. 

 



Step 2: Before submitting your status, click the drop down menu located on the left of the 

“Post” button. From this menu you can select to whom the post is visible. 

1. Public: anyone can view this post. 

2. Friends: only your friends can see this post 

3. Custom: by clicking on this option, you can choose a specific set of people who will be 

able to view this post or a specific set of people from which this post will be hidden. 

 

Managing privacy settings of your profile information 

Your profile information contains a lot of personal data about you and protecting that 

information form unwanted users is really important. As internet and technology grows, so does 

cyber-crime and taking protective measure against is really crucial. 

Setting up your privacy setting to make sure that your personal information doesn’t get misused 

or stolen is not that difficult. With a few simple steps you can ensure full privacy of your 

information, 



Step 1: Go to your profile and hit the “Info” section and click on the “Edit” option at the 

right (as seen in the picture). You can also go to this section by hitting the “Edit My Profile” 

button located below your name at the home page. 

 

 

 

 

 

 

 

 

 

Step 2: There is an “Edit” option located at the right of each personal detail, you can change 

who can see that information by clicking on that option. 

 

 

 

 

 

 

 



Managing privacy settings by using the Privacy Page 

Step 1: Go to “Privacy Settings” option by clicking the “Account” button located on the 

upper right corner. 

 

 

  

 

 

 

 

 

 

Step 2: Select the privacy setting that will be made the default for all your future post. 

 

 

 

 

 

 

 



Step 3: In the “Who can contact me?” and “Who can look me up?” section of the page you 

can choose that who can send you friend requests, messages and who can search for you on 

Facebook. 

 

 

Step 4:  In the “Time line and Tagging” section, you can choose how tags will work.  The 

various options you get: 

1. You can turn on or off the profile review function which allows you to approve the tags 

made by other people before they appear in your timeline. 

2. You can choose who will be able to view the posts you are tagged in. You can either 

choose the options in the drop down menu or create a custom filter by using the 

“Custom” option. 

3. When a friend uploads a photo that you in it, Facebook will give your friend a suggestion 

to tag you. You can enable or disable his function. 

4. You can enable or disable the tag review function. This function allows you to approve 

the tags made by your friends before they are actually visible on the post. 

 



 

 

 

  

 

 

 

 

 

 

Step 5: In the “Timeline and Tagging” section, you can also change the people who can post 

on your timeline, the people who can view the posts made by others on your timeline, and the 

people who can view the posts in which you are tagged. You can change these settings by 

clicking the “Edit” option located at the right of each of the settings. 

 

 

 

 

 

 

 

 

 



Step 6: You can manage the privacy settings of your apps, games and websites by: 

1. To see the full list of your apps by going to the “Apps” section of the privacy page and 

deactivate all of the platform apps or remove particular apps that are known to spam. 

2. You can choose which information your friends share about you to apps. To change these 

settings go to the "How people bring your info into the apps they use” section and click 

on the edit button under it and decide what you want to share. 

3. You can even decide if your profile can be searched on Facebook or not. You can do this 

by changing the setting in the "Search for me on Facebook" part. 

4. Some websites have partnered with Facebook and they are can access you basic profile 

information, likes and dislike to give a better experience on their website. For instance, 

you can log into Rotten Tomatoes using your Facebook account and Rotten tomatoes will 

use the movies you have liked on Facebook to give you better movie recommendations, it 

will show movie reviews written by your Facebook friends. You can turn this feature off 

by clicking the “Turn Off” button on those sites. 

 

 

 

 

 

 

 

 

 

 

Step 7: Facebook gives you the option to choose who can view your old posts. Clicking on 

the “Limit Old Posts” button sets the privacy settings for old posts to your default setting. 



 

 

 

 

 

 

 

 

 

 

Step 8: Facebook gives you the option to block people. You can manage the list of blocked. 

1. In order to block a person, just type the name of the person you want to block in the 

box. 

2. You can unblock someone just by clicking the “Unblock” button next to the person’s 

name in your blocked list 

3. You can specifically block app and even invites without blocking the person by 

typing the person’s name in the box. 

 

 

 

 

 

 

 

 

 



How to view your profile with someone else’s point of view 

 

 

Step 1: Viewing you profile with someone else’s point of view will allow you to see how 

your profile looks like to others. You can enable this mode by going to the privacy shortcuts 

located at the top right of the page and hitting the “View as” option. 

 

 
 

 

Step 2: After clicking that option, you will get a bar at the top of the page asking you to fill 

in the name of the person from whose point of view you would like to see your profile. Type in 

the name and click the enter key, now you can view your profile from that person’s perspective. 

 



 

 

 

 

 

 

 

 

 

 

 

Step 3: To exit this view just click the cross button located at the extreme left of the bar.  



How to make a Facebook Group 

Groups is the easiest way of connecting and communicating with a specific set/group of people 

using Facebook. For example: a group for your family members, a group for your coworkers, a 

group for your classmates, etc. 

Groups allow you to comfortably and privately talk to the set of the people in group regarding 

the relevant topics. Groups give the users a safe and private environment to discuss sensitive 

information. 

Facebook groups can really maximize the productivity and communication efficiency of a team 

as it provides the users with just the right kind of environment. All the information posted can 

easily be found at a single place and issues can be securely discussed. 

 

Step 1: Go to your newsfeed and in the section towards the left and beside the “Groups” tab, 

click on the ‘More’ option. 

 

  



Step 2:  Click the “Create Group” button located at the right. 

 

 

 

 

 

 

 

 

 

 

 

 

Step 3: In the “Create New Group” window, enter the group name. Keep the name simple to 

ensure that the group is easy to search and find. 

 

 

 

 

 

 

 

 

 



Step 4: In the Members text box, invite your friends to the group by typing their name. 

Proceed by clicking the “Create” button. 

 

 

 

 

 

 

 

 

 

 

 

 

Step 5:  Next, write a description for your group in the relevant area. 

 

 

 

 

 

 

 

 

 



Step 6: Enter contact information by clicking on the “Set Up Group Address” button. 

Facebook gives you the option to enter group address, which will give the group an email 

address. 

 

 

 

 

 

 

 

 

 

 

Step 7: Setup the group privacy settings. If you choose the “Open” option, anybody will be 

able to join and see the posts in the group. On selecting the “Closed” option, only the people who 

were invited by you will be able join or see the posts in the group but anyone will be able to 

search for the group. In a private group only invited people will be able to join or see posts and 

no one else can search for the group. 

 

 

 

 

 

 

 



Step 8: Click on the save button to save your page settings. 

 

Step 9: Move your mouse pointer to the top portion of the page. On the top right corner, you 

will see a button with an icon representing a photo. Click on it and choose the second option – 

‘Upload Photo’ 

 

 

 

 

 

 

 



Step 10:  Make a choice of your network. Using this option you can restrict the accessibility 

of your group. You can either choose for your group to be available to everyone on facebook by 

choosing the ‘Global’ option. Or you can select a particular school or region from the drop-down 

menu to restrict access to only those people who belong to the selected institution or region. You 

also have the option of choosing a category and a sub category for your group. 

 

Promoting your facebook group 

Step 1:  Provide a lot of information about your facebook group. This can include phone 

numbers, locations, websites and other contact information. By doing this, you enable group 

members to connect the group to a real person. 

 

 

 

 

 

 



Step 2:  Facebook provides the option of converting your group into a community. This 

enables all the group members to start new discussions, write new posts, and upload new photos 

and videos.  

 

Step 3:  You can release your group as a public group allowing any facebook user to join. 

You can change this setting any time in the future. You can even put up restrictions by changing 

the privacy options. You are also provided the option of removing group members. 

 



Step 4:  The best way to boost the number of group members initially is to invite your 

existing facebook friends to your group. This maximizes the reach of your group and may even 

make it go viral.  

  

Step 5:  You can also add people to your group by entering your e-mail id. Facebook will 

use your contacts in your email service to find them on facebook. 

   



How to make an Event 

You can create events on facebook and invite people to your event. Invited people can then 

RSVP if they would be attending the event or not. You can also post details about your event like 

the date, time, venue and theme. Creating an event is a great way of promoting your activities 

and gaining a large viewership on facebook. Your friends can help you by inviting their own 

friends, and their friends in turn will invite even more people. Hence you can create a self-

perpetuation chain effect to market your events. Discussions can also be held on the even page, 

which further promotes excitement among the guests. 

Step 1: In the section towards the right of your Facebook newsfeed, hit the “Events” button. 

 

Step 2: In this page, hit the “+Create Event” button located towards the top right of the page. 



  

 

 

 

 

 

 

 

 

 

 

Step 3: Enter a name for the event that you are creating. The name should be brief but 

informative. The name may also influence the attendance of the actual event. The name should 

be informative about the type and the theme of the party so that the people know what to expect. 

Be creative while being clear. Being creative helps your event standout. 

 

 

 

 

 

 

 

 

 

 



Step 4: Enter the details of your event. This is a very important step as this will affect how 

many people will attend your event. It will give the guests an impression for the event and they 

will know what to expect. Keeping the description informative and relevant is really important, 

typing in the all the details will allow everyone to be completely informed and no one will pester 

you for details. 

 In the description tell the people about the type of the event. For example, mention if event is a 

formal talk/lecture or a casual house party. 

In forming the people about what to wear is also important to insure they don’t come unprepared. 

For example: inform the people if  the event is a casual party so they can wear what they feel 

comfortable with or is it a formal event where a suit will be appropriate 

It is also important for you to inform the people that if they have bring anything with them to the 

event. For example: If it is a party and you want the guests to bring drinks and snacks or 

donations if it is a charitable event. 

Highlight the importance of RSVP (if relevant). For example: If you are hosting a dinner party, it 

will be very crucial to exactly know how many people will be attending so that you prepare 

accordingly. 

  

 

  



Step 5: Enter the location where the event is going to happen. Be exact so people have no trouble 

finding the location. You can send the guests your address by email or chat if you are not comfortable 

with sharing your address online. 

 

 

 

 

 

 

 

 

 

Step 6: Enter the date and time of your event. Being exact and clear about the date and the time of 

the event is very important as it may highly affect the overall attendance of the event.  

 

 

 

 

 

 

 



Step 7: Invite your friends to the event. An event is nothing to without its guests.  

Invite the people who you think will actually attend the event and the people who will actually 

enjoy and feel comfortable with the event. 

Consider the location of the event and invite the people who can comfortably attend the event 

and make sure to invite the people who live nearby. 

Invite a limited number of people to ensure that the event is manageable. 

Make sure to only invite the people who you think will feel comfortable with other guests that 

are attending the event. 

 

 

 

 

 

 

 

 

Step 8: Set up the privacy standards for the event. Facebook gives you couple of options 

when it comes to privacy setting for events. 

1. An open event is a type of event which any one can freely attend and see. 

2. You also get an option to choose if your friends can invite their friends. This option is 

appropriate if you don’t mind some extra people at the event and meeting some new 

people. 

3. Setting up an invite only event is the best option if you want to keep your event private. If 

you choose this option, your event will be completely private and only invited people can 

see and attend it. 



 

 

 

 

 

 

 

 

Step 9: Hit the “Create” button. You just created an event on Facebook! 

 



How to make a business page 

Creating a Facebook page for your business is the first and the most essential step toward 

marketing your business Facebook. With such a huge active community, your page has the 

potential to reach millions of people. A page is the place where you will post updates, pictures, 

videos and more stuff related to your business. 

Building a Facebook page is free and very easy to do; just with a few clicks you can create this 

powerful tool that will help you tremendously in promoting and expanding your business. 

Creating and running a Facebook page gives you the opportunity to interact with your fans on 

much greater level, building up the trust on your business. 

Step 1: To make a page, click on the “Create a Page” button located at the bottom right of 

the sign up page of Facebook or at the options drop down menu located at the top right if you are 

logged in. 

 

 

 

 

 

 

 

 

 

 

 

Step 2: Choose the type of page you want to make. In this case, click on the “Local Business 

or Place” option. 



 

 

 

 

 

 

 

 

 

 

 

Step 3: Fill in the necessary details about business; this includes your business’s phone 

number and full address. After filling in these details proceed by hitting the “Get Started” button. 

 



Step 4: Before proceeding, carefully read the service terms of Facebook. You can do that by 

clicking on the “Facebook Pages Terms” link located above the “Get Started” button. 

 

 

 

 

 

 

 

 

 

 

 

Step 5: Give your business page a suitable description. Upon clicking the “Get Started” 

button from the previous step you will be forwarded to the “About” part of your page where you 

can briefly describe your business and create a Facebook url for your business.  

 

 

 

 

 

 

 

 

 



Step 6: Give your page a profile picture. After filling out the “About” section, you will be 

directed to the Profile Picture section where you will be asked to add a profile picture for your 

business page. Upload a photo and hit the “save changes” button.  

 

 

 

 

 

 

 

 

 

 

 

Step 7: Add your page to your favorites by clicking the “Add to Favorites” button. Doing 

this will help you better monitor your page. 

 

 

 

 

 

 

 

 

 



Managing your page 

Step 1: To invite your friends to like your page click on the “Build Audience” button and 

select the “Invite Friends”, here you can invite your email contacts and your facebook friends to 

like your page.  

 

 

 

 

 

 

Step 2: Keeping your page active is very important. Posting status updates will help you to 

tell your fans new things or offers about the business. You can do that by goin to you page and 

entering your update in the box that says “what have you been upto?” and clicking the post 

button when you are done. 

 

 

 

 

 

 

 

 

 

 



Step 3: Uploading more new photos of your business makes it seem more fresh and 

attractive. You can do that by going the “Photo/Video” tab and by clicking the “Upload 

Photos/Videos” button. 

 

 

 

 

 

 

 

 

 

 

Step 4: Regular posting and maintaing your page is a vey important towards sucessfully 

marketing you business on facebook. Posting regular updates will allow you to effitiently 

connect with you fans and keep them update about your business. 

 

 

 

 

 

 

 

 



Choosing the right type of page for 

Your business 

Facebook gives you the option to choose from when it comes to the types of pages. While you 

can change the page type after creating the page but choosing the right one during the creation 

process of you page has its own benefits. Firstly, it make it easier for your fans to find you page 

and secondly, it optimizes you page for search engines, giving it a better visibility. 

One you go to the Facebook page creation page, you will be welcomed with 6 page types you 

can choose from. These are: 

1. Local Business or Place 

2. Company, Organisation or Institution 

3. Brand or Product 

4. Artist, Band or Public Figure 

5. Entertainment 

6. Cause or Community 

 



 

Now we will discuss all these options in a little bit more detail. 

Local Business or Place 

As the title suggests, this option is the most appropriate for local businesses. For example, a book 

store, grocery store, restaurant, café, etc. 

 

The ‘Company, Organisation or Institution’ option or ‘Brand or Product’ option is more 

appropriate if you are looking to market an online store. 

Company, Organisation or Institution 

This option is appropriate if you are looking to market a business with multiple outlets, multiple 

locations and different working hours. For example:  chain stores, consulting services, software 

solutions, etc. 



 

It is advisable to choose this option rather than the ‘Local Business or Page’ option if you want 

to make a page for an eCommerce company as they serve their customers at their locations rather 

than having a single location of service. 

Brand or Product 

 

This type of page is suitable if you want to make a page for a business that sells its product 

through multiple sellers. For example: shoe company, beverage, etc. 



 

Artist, Band or Public Figure 

 

As the name suggests, this option is appropriate if you are looking to make a page for artist, band 

or public figure. For example, actor, writer, band, politician, etc. If you are looking to promote a 

musician’s album or a writer’s book, the ‘Entertainment’ option is more appropriate. 

Entertainment 

If your business caters to an audience in the field of entertainment, this page type is correct for 

you. radio-stations, books, TV-Shows, Movies, etc. 

Once you have selected this category, you should select the name of your show or service, agree 

to the Facebook terms and conditions and click on the button that says get started.  



 

Cause or Community 

Unlike the other pages, there is no option to select a sub section on this type of page. This type of 

page is best for NGO’s, Non Profit Orgs, or Charities. 

 

 

You should carefully go through the list of page options and choose the one that best suits your 

business needs. 



Page Insights: 

You can use facebook page insights to gauge to performance of your ad campaign, check out the 

number of views per post or campaign, estimate to total number of people reached and the 

overall engagement over various domains. The data is presented graphically in a very easy to 

understand and beautiful format. Following is an introduction of the various features of page 

insights and a brief tutorial on how to make the best of the data and statistics available to you. 

i)  Overview Tab: 

The very first section under facebook page insights in called ‘Overview’.  This is the page which 

will show you a concise summary of all data from the past week or the time duration specified by 

you. The statistical display is very pleasing to the eyes and gives and instant brief of all 

important aspects about your page. This includes total page likes and new page likes, the total 

reach of your posts, and the total engagement of your posts. Detailed information is also 

provided about the most recent posts made by you. 

 



Engagement is measured not only by the number of likes and comments on your page or posts 

but also the number of unique clicks that you received excluding comments and likes. 

ii) Page tab: 

The next section is the page tab which includes three sub sections which contain the details about 

the new likes on your page, the reach of your posts, visits to your page. 

 

As you can see in the above image, paid advertisements contribute a lot towards page and post 

likes and overall user engagement. By spending a small amount of money one can reach a large 

number of potential customers by making their advertisement target choices carefully. 



Facebook divides likes into two categories- paid and organic. Paid likes, as the name suggest are 

the ones you receive on your ads while organic likes reflect the number of likes on posts that you 

have not promoted. The number of unlikes is also displayed, and careful examination of this stat 

can help you to reduce the number of people unsubscribing to your page. 

The second subsection called ‘post reach’ displays the organic and paid reach of your posts along 

with a separate graph showing the likes, comments and shares from your page. 

 

As with all other sections, you can set the time period for which you would like to view the data. 

Too much meaningless advertisement can also have adverse or undesired effects. If users think 

that the advertised posts are irrelevant or intrusive, they may hide the post; report it as span or 



even unlike your page. Therefore it is necessary to keep an eye on these statistics and eliminate 

any concerns as soon as they arise. 

 The final subsection shows the number of visits to you page and its tabs which can be seen in 

the below screen:  

 

Benchmarking: 



Facebook offers you the ability to set benchmarks for yourself in various fields and compare 

your performance as time passes.  You can set benchmarks for the number of likes of new page 

visits. Comparing benchmarks from different periods of time helps you to gauge your progress 

and frame a better strategy for the future. Benchmarks can also help in determining the efficiency 

and success of your individual ad campaigns and compare them with previous campaigns. 

 

The next data displayed is the ‘other page activity’. Under this category stats are shown for page 

mentions, posts by other people on your page, check-ins, and offers purchased. 

The last data set is called ‘External Referrers’. This shows the number of times people visited 

your Facebook page from an external website or link outside Facebook. 



 

iii) Posts tab 

This tab provides detailed information about your posts. First, you can see your individual posts 

and their overview. You can view information like the date on which the post was made, the type 

and privacy settings of the post, its total reach and engagement rate. You can also view other 

information by clicking on the buttons with down pointed arrows and selection the desired option 

from the drop-down menu. 



 

When and What to post? 

This is a very useful feature provided by Facebook under the page insight tool. This section 

shows you when most of your fans come online. It shows the traffic on Facebook on each day of 

the week as well as activity distribution over the span of an average day. Carefully studying this 

data and making posts when most users are online can greatly enhance your post’s reach. 

We can also find out the types of posts that have the best performance using the section titled 

‘Best Post Types’. In the below image we can see that Offers have the best reach, followed by 

status, photos, links and finally videos. But the number of post clicks is the same for both offers 

and photos. Whereas it is clear that photos generate the most number of likes, comments and 

shares. 

 

 

 



 



 

iv) People tab: 

This tab shows you information about your audience like their gender and age. It also compares 

your audience with the rest of facebook. 

 

You can use this information to create relevant ad campaigns which are directed towards major 

sections of your audience. For example, the majority of people in the above image are men aged 

35-44 years. So an ad campaign which focuses on this demographic has higher chances of being 

a success. 



Using this data, you can also make efforts to increase your audience base in the demographics in 

which it is lacking. For example, in the above image, there is huge scope for improvement of 

audience of males and females below the age of 17. 

The next section shows the location of your fans. Using this demographic you can create a 

campaign targeting a particular region which contains the majority of your fans. 

 

Another option available analyses the number of fans that you have reached. These numbers are 

compared to the total number of fans. This can give you an idea about the number of active users 

of your page as opposed to dormant users with no activity.  



Guide to creating Ads on Facebook 

Choosing the right campaign objective 

Facebook gives you variety of options for advertisement campaigns. You can choose from 

different campaign objectives according to your need. For instance, if you want to advertise your 

website, you can do that by choosing the “Clicks to website” option. Here is the list of the 

options Facebook gives you. 

1. Page Post Engagement: This option is appropriate if you want to promote your posts on 

your page. 

2. Page likes: You can option to get likes on your page. 

3. Clicks to website: This option lets you advertise your website. 

4. Website Conversions: This option enables the users to do a specific action on your 

website 

5. App Installs: You can use option to promote you app. 

6. App Engagement: This option gets people to install and use your app 

7. Event Responses: You can use this option to promote your event and build a greater 

attendance 

8. Offer Claims: This option can be used to promote various offers at your store. 

 



 How much to spend 

After setting up your ad campaign on Facebook you need to make an “Ad Set”. This is the 

place where you decide how much you want to spend your Ad campaign. Facebook allows 

you to set specific amounts of money and allocate them to particular objectives or markets. 

While choosing a budget you get a variety of different options, you can decide a daily budget 

or one of the lifetime of the campaign. You can also pick the desired lifetime of the campaign 

by setting up the campaign start and end dates. 

Choosing your target audience 

Choosing the appropriate target audience for campaign is very important. All your money 

will be wasted if your advertisement doesn’t reach the right people. Facebook is a fantastic 

platform for user targeting as it has many details about its users and gives you the ability to 

accurately target your desired demographic. As illustrated in the screenshot, here is the list of 

ways you can filter and target you audiences: 

1. Location 

2. Age 

3. Gender 

4. Languages 

5. Interests 

6. Behaviors 

7. Connections and a variety of other demographics 

 



 Choosing placement options for your Advertisement 

Deciding the placement for your Ad is a very important step. The right placement will attract the 

most eyeballs. Facebook gives you 3 major placement options for your advertisement, each of 

these options have their advantages and disadvantages. The placement options are: 

Newsfeed advertisement 

Newsfeed advertisement is one of the best places to place you advertisement. It attracts the most 

people as your advertisement seamlessly blends in with the newsfeed of the users like any other 

post. Sponsored posts get flair of “Sponsored” above them to notify the user. These posts behave 

like normal posts and can be liked and commented on. 

 

 

 

 

 



Mobile Newsfeed Advertisement 

With the rise of mobile technology, more and more people are using Facebook through mobile 

phones and marketing on mobile devices has become very crucial. The website that you are 

advertising needs to have a mobile friendly UI to give the users a better experience on mobile. 

 

Advertisements in the column on the right 

This section located just below the trending topics. This section is dedicated to ads only. 

 



Facebook ad types 

Choosing the right type of ad is the key to any advertisement campaign, we will now talk in a 

little bit more detail about the various ad type options that Facebook gives you: 

Page Post Engagement  

This option lets you promote your post engagement (comments, likes & shares). It exposes the 

photos, links, status and videos you have already posted to a much wider audience. This is the 

best option for promoting your page and get new fans. 

Recommended design: 

 Recommended image size: 1200 px x 1200 px 

 Recommended no. of characters: 70 

 Recommended ratio of the image: 1:1 

 The following is a sample of a Page Post Engagement advertisement: 

 



Page Likes 

Having the page with a great number “likes” can be a very beneficial thing for your business. 

Seeing a good number of likes on your page establishes the credibility if your business and 

makes your business appear trustable. The people who like your page get your photos, statuses, 

videos and links in their newsfeed, this is a great way of staying connected with your customers. 

Recommended design: 

 Recommended image size: 1200 px x 444 px 

 Recommended no. of characters: 90 

 Recommended ratio of the image: 2.7:1 

The following is a sample of a Page Likes ad: 

 

 

 

 



Clicks to website 

With over a billion users, Facebook is a really good platform for promoting your website. 

Making this type of advertisement can easily drive a lot of traffic to your website. 

Recommended design: 

 Recommended size of image: 470 px x 246 px 

 Recommended aspect ratio of image: 1.91:1 

 Recommended length of title: 500 characters 

 Recommended linked title: 1-2 lines 

 Recommended link size: 1 line 

 Recommended size of the description: 2 to 3 lines 

The follow in is a sample of a “Clicks to website” ad: 

 

 



Website conversions 

In order to use these ads you need to have Facebook Conversion Pixel in your website. You can 

use this option to do specific tasks for your websites and better optimize you ads. You can use 

this to direct viewers to registration, checkouts or leads on your website. For instance, if you 

have a free trial function on your website and a Facebook user left the application midway, you 

can get an ad asking them to complete the sign up process. 

Recommended design: 

 Recommended image sixe: 1200 px x 627 px 

 Recommended ratio of the image: 1.91:1 

 Recommended characters in text: 90 

 Recommended number of characters in link title: 25 

 

The following is a sample of a “Website Conversion” ad: 

 

 

 



App Installs and App Engagement  

Facebook is an excellent platform to promote your mobile app and with ever increasing number 

of mobile users, advertising your app on Facebook can prove to be very effective. This option 

lets you create an ad that promotes your app and prompts people to install it. This is the best if 

your business heavily relies on a mobile app. 

Recommended design: 

 Number of characters in the text: 90 

 Number of lines in title: 1 

 Lines for the App name: 1  

 Text area: 20% 

The following is a sample for an “App Install” ad: 

 

 

 



Event Responses 

If your business ever organizes an event, promoting it on Facebook is a really great idea. It 

ensures that the information about the event reaches to maximum people. Advertising an event 

on Facebook allows for a greater attendance and publicity. 

Recommended Design: 

 Number of characters in the title: 25 (maximum) 

 Recommended number of characters for the text: 90 

 Description of the event is automatically sourced from the event page. 

 Aspect ratio  of the Image: 1.39:1 

 Size of the image: 100 px x 72 px 

 

The following is a sample of an “Event Responses” ad: 

 

 

 

 



Offer Claims 

This is probably one of the most effective ways of increasing your sales through Facebook Ads. 

Every one like to get good deal and advertising your business offers Facebook can attract a lot of 

new customers. 

Recommended design: 

 Number of characters in the text: 90 

 Number of characters in the title: 25 

 No. of characters in the T & C: 900 

 Size of the image: 470 px x 246 px 

 

The following is a sample of an “Offer Claims” ad on Facebook: 

 

 



Conclusion            

As we learnt earlier in the book that Facebook is probably one of the best marketing platforms 

out there. With over a billion monthly active users, Facebook ensures that you reach a very wide 

audience. Facebook allows you to interact with your customers and create a strong fan base, 

increasing the trust and faith that people have in your company. 

Small businesses can compete with large companies using the various marketing tools provided 

by Facebook. One of the best things about advertising on Facebook is that you don’t need to 

spend a lot of money on it; with the right demographic targeting you can achieve great results. 

Facebook’s insight option really helps you in tracking how well your page or advertisement is 

doing and how many people it is attracting. 

Here is a section wise summary of what we have learnt in this book: 

Section 1 

 This section was commenced with an introduction to social media and Facebook and 

how they are changing the world.  

 It was followed by the history of Facebook; how it was created, how it rose to power, 

how it became a public IPO and where it is right now with facts and figures. 

 Lastly marketing on Facebook was discussed. It was shown how Facebook is a great 

platform for marketing, how it is good for small businesses and some strategies you can 

adopt. 

Section 2 

 This section started off with a tutorial on how to create a Facebook profile; this is the 

absolute first step towards doing anything on Facebook. This sub-section also covered 

the process of verifying your email address. 



 The previous sub section was followed by a tutorial on how to find and add friends on 

Facebook. In this sub-section we talked about the two ways of finding friends: searching 

for them using the search bar and finding email contacts on Facebook. 

  Next, privacy settings were discussed. Tutorials on managing privacy settings on status 

updates, profile information were given.  

 Following that, the Privacy page was discussed in detail and my advanced privacy 

setting were talked about. 

 Next up, viewing your profile form someone else’s perspective was discussed. This will 

help you to test your privacy settings. 

 This was followed by a tutorial on how to create a group on Facebook. Groups are a 

great way of connecting with people belonging to a specific set. For example: A group 

for family, classmates, coworkers, etc. 

 This was followed by a tutorial on how to create events on Facebook. Making an event 

on Facebook is a great way of managing and sharing an event that you will be hosting. 

Section 3 

 This section was started off with a tutorial about making a page for a business on 

Facebook. Creating a page is the first and the most essential toward marketing your 

business on Facebook. It is the place where you will post new updates, photos, videos and 

offers related to your business. Pages allow you to interact with your fans and build 

greater trust and reputation. 

 Various topics related to managing a page were also discussed, like inviting your friends 

your friends to like your page, posting statuses, posting photos 

 We also looked at facebook insights, a tool that allows you to see all the data related to 

your page in a visually pleasing manner. It is full of graphs and statistics which can help 

you manage your page better. You can view the number of new likes and other activity 

on your page. This section also allows you to keep track of your paid ads and their 

progress. You can see how many likes they received, how many comments were made 

and even the number of people who clicked on it. By carefully studying facebook insights 



for your page, you can manage your ad campaign better and create ads that target your 

required demographic. 

Section 4 

 This section we dove in into the world of advertising on Facebook. A variety of topics 

were discussed including, choosing the right kind of campaign objective, knowing how 

much you should spend, targeting you desired audience and the position of the 

advertisement. 

 

After going through this book, you will have a fair idea on what to expect while marketing your 

business on Facebook. You should now go forth, and try it out for yourself. Anytime you are 

unsure of anything, you can come back to this book for reference or general guidance. The 

knowledge you have gained will help you open the doors to new opportunities and take your 

business to the next level! 

Best of Luck! 

  

  


